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It's JuneL E T S  K E E P  I T  R E A L :

Unfortunately, there is no bubble

around Ocean City keeping the bad

guys out.  We experience isolated

incidents, just like every other

community in the United States.

WE ARE NOT IMMUNE
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HISTORY DOESN'T LIE

June is the "Spring Break" for Ocean

City.  It brings lots of young visitors

and historically an increase in crime. 

 Fortunately, there is a downward

trend in crime after July 1.

KNOWLEDGE IS POWER

The most helpful thing you can do to

manage a message during a crisis is to

stay informed and keep employees

informed.  



Public Information =

Public Trust

Sharing information with

residents and visitors is well-

received and appreciated by

the public.  It also helps build

trust between the community

and police department and

town.

Why Transparency Is Key:
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No Information Creates

Misinformation

"You can't control the story if

you don't tell the story.  As long

as this is true, others will define

who you are." 

Why Transparency Is Key:
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Social Media Isn't Going

to Let it Slide

Remember, the loudest voices

will be heard until a credible

voice speaks.   This is

particularly true on social

media. 

Why Transparency Is Key:
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Most of the incidents we

have in Ocean City are

isolated.  No matter how

good or bad they look on

social media or in the

traditional news, Ocean

City is a very safe place to

live, work and visit.

KEEP IT IN
PERSPECTIVE

Remember:
I T 'S  N O T  W H A T  H A P P E N S  T H A T

H U R T S  U S ,  I T S  H O W  W E  R E S P O N D
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When negative incidents

occur in Ocean City, you

can help be a positive

voice.  Avoid engaging

with negative comments.

If you get questions, direct

people to the official

source of information.

DON'T SHARE
THE BAD NEWS

Your social media

followers are your biggest

fans and your businesses

play a big role in the

Ocean City vacation

experience! Share those

moments on your pages to

help burry the bad news.

GIVE PEOPLE
WHAT THEY
WANT
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Share Content Often

Your customers want to hear from you! To keep them

engaged and informed, make sure you are updating

your social media pages often.  It helps them stay

interested in your business.

SOCIAL

MEDIA

Utilize User Generated Content

Visitors love to share their experiences on social

media and a lot of times they will tag your businesses

along the way.  If you're tagged, share those posts so

that followers can experience authentic content in

real-time. 

Keep Controversy Away

There is enough negativity that exists out there, lets

not add to it.  Be aware of news headlines and refrain

from posting content that could spark a negative

debate on your social media pages.
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Jessica Waters

Communications & Marketing Director
o: 410.289.8967  |  m: 443.235.2650 

jwaters@oceancitymd.gov

JUNE 
DOES NOT 

DEFINE OCEAN CITY!

Remember,

Ashley Miller

Deputy Communications Manager
o: 410.520.5395  |  m: 443.235.4420 

amiller@oceancitymd.gov


